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Timeline: Recent Google Changes
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1: Product Review Changes (Feb-Apr 23)

There is a lot of evidence that pushes the notion… 
that Google can profile the language on the page in 
various ways to identify the likelihood that a product 
review represents actual product experience.

searchenginejournal.com



2: E-E-A-T: Helpful Content Update (Aug 23)

Some self-assessment questions include: 

- Does the content provide original information, reporting, research or analysis?
- Does the page title provide a descriptive, helpful summary of the content?
- Does the content have any spelling or stylistic issues?
- Is the content mass-produced or outsourced to a large number of creators? 
- Is the content written by an expert or enthusiast who knows the topic well?
- Does the content present information in a way that makes you want to trust it, 

such as clear sourcing?

Google Developer Resources

https://developers.google.com/search/docs/fundamentals/creating-helpful-content


3: Domain Abuse Update (Mar 24)

Google introduced two new sections to its spam 
policies: “expired domain abuse” & “site reputation 
abuse.” Notably:
Sponsored, advertising, partner, or third-party pages that are typically independent 
of a host site’s main purpose or produced without close oversight or involvement of 
the host site, and provide little to no value to users.

An example Google gave is:
A news site hosting coupons provided by a third-party with little to no oversight or 
involvement from the hosting site, and where the main purpose is to manipulate 
search rankings.



4: AI Overviews (formerly SGE) (2025+)

Google will introduce AI powered search results:

● Ask new kinds of questions that are more complex and more descriptive 
● Get the gist of topics faster, with links to relevant results to explore further 
● Start your tasks as you search, with draft writing or image generation right 

from where you are searching 
● Make progress easily, by asking conversational follow-ups or trying suggested 

next steps  

Ranking Factors Include:
Query Dependency | Topic Coverage | Content Diversity

Frequency | Freshness | Trust & Authority 



4: AI Overviews (formerly SGE) (2025+)
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Gains & Then Losses
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Losses & Then Gains:
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Pure Gains:
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Impact: Domain Abuse



Impact: Domain Abuse
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Impact: Affiliate Marketing is Suffering



Impact: Perhaps Some Hope…

I've spent a huge amount of time looking at the 
feedback over the past few months, diving deep into 
sites, writing up thoughts and talking with people 
internally…. I fully recognize that there are ‘small’ or 
‘independent’ sites that are diligently producing 
great content that our systems aren't recognizing it 
as well as they should

Danny Sullivan, Google Search employee Dec 23 

https://x.com/dannysullivan?lang=en


86.8% of search results had an SGE element:
● With SGE results, the existing top placed organic listing moves 1.5 screens 

below the fold.

● 93.8% of the links used to give SGE results were not from the existing top 
organic listings

● All SGE sourced content stripped out existing affiliate links

Impact: AI Overviews aka SGE (2025+)

Authoritas.com SGE Study Dec 23

https://www.authoritas.com/blog/research-study-the-impact-of-googles-search-generative-experience-on-rankings
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Q&A

Some potential questions:

What do we think Google is trying to achieve with these changes?

Can we assume positive intent or is Google trying to get more searches out of each user to boost revenues?

Google is giving more space to retailer in “best xxxx” search terms. Can we take from this that Google does not trust content or affiliate sites to 
be a reliable arbiter of what is best? In giving retailers more of this traffic, are they being touted as better opinions that searchers should listen 
to? Or are we seeing a balance being redressed and do both voices need to be heard?

How sustainable affiliate marketing is in the long term
- will Google's increasing shelf space for paid marketing + AI results lead to less traffic for affiliates?
- IS Google biting the hand that feeds it as it needs affiliates to create content to power its AI?


